
LinkedIn Workshop/ 
Creation 

The Intern Project 



Ice Breaker
What are you looking forward 

to learning today?



What is LinkedIn?

● Professional Social Network 
● Job Search

● Grow your personal brand, business



Recruiters01



Recruiters

A person whose job is to find people to 
interview and eventually find a fit for the 
company they’re sponsoring. They have 
“secret/special menus” on LinkedIn to view:

● Your Headline & Summary
● Your Skills
● Your Activity 

And the most important thing: the audience 
won’t miss the point of your presentation



LinkedIn Sections: The Basics 

Profile Picture: Headshot & 
Background Photo 

● Use headshot that looks friendly, 
professional. You are 12x more likely to be 
seen with a photo.

● Add background photo that 
underscores your brand. Search Google 
images for LinkedIn background images 
for your area of interest, or create your 
own.



What Would Your Headline Be? 

Include any key words for an industry/ profession they want to enter 

Who are you? What are you 
passionate 

about? 

How do you 
make an 
impact? 



LinkedIn Sections: 
About You 

Summary

● Write in first-person 

● Show Personality, your value, how you want 

to make an impact 

● Address: who you are, who you help, how 

you help, key traits you possess or want to 

possess 

● What are you MOST passionate about

○ great accomplishments, strengths within 

that field.. 

○ Be concise, Be concise, Be concise! 



LinkedIn Sections: About You 
Example 



LinkedIn Sections: About You

Other Tips

● List expertise, key words, interest or detail key 

skills across the bottom. 

○ Review job descriptions for skills. (Makes it 

easier to find you!)

● Include AKA/common misspellings of your 

name so recruiters can find you in a search.

● For career switchers or those with minimal 

experience, include relevant coursework that 

will be considered key words during a 

recruiter search.



LinkedIn 
Section: 
Work 
Experience

Work Experience

● Better way to tell career story

○ Who you are & how you got to where you are 

○ Experience/Position title is 100 characters. 

Optimize to include keywords

● Provide detail, keywords in descriptions. There is no 

penalty for length, so 

○ use as much space as you need. 

○ Study job descriptions. 

○ Integrate multimedia where appropriate.

● Per position 

○ Use 2-3 sentences of greatest 

accomplishments, or projects 

2016



LinkedIn Sections 



LinkedIn Sections: Education 

Education
● College - list all degrees

● Detailing courses will demonstrate when you 

may not have experience but the course key 

words will help position you in a specific area. 

There is a separate section for coursework but 

you can double dip.

● Can list any awards or honors you received 

from the school

● Can include classes, certificates you received 

● Add clubs, extracurricular activities

● Can all be relevant to the position



Use Connections To 
Your Benefits



Posting 101
● Know your audience

● Content types:

○ New Positions

○ Work anniversaries

○ Supporting an organization

○ Training/Seminar Participation 

○ Lessons learned

● Be authentic, be yourself

● Trend of emojis

● Hashtag use, tagging

● Be intentional

Posting on 
LinkedIn



Let’s write 
about me 
section:

2. Explain your current role
a. Ex student/ learner/ beginning to explore

1. Describe what makes you tick
a. Passions, ideals, beliefs

7. Write in first person

3. Highlight any main achievements or defining 
moments

a. Successes/ memorable experiences 

4. Tailor / Craft to the industry/ job you are interested in
a. Use keywords for that job/ industry

i. Look at the job description and see what words 
pop up the most or google it

6. Show your character
a. Share personal interest

5. Include expertise section/ specialities that relate to your 
industry/ job 



Let’s Get Started

● Complete your profile!

○ Users with completed profiles are 40x more likely to receive 

opportunities

● Minimize adjectives and emphasize verbs 

● Study profiles of others in the field you are targeting

● Let recruiters know you are open for opportunities

●  Click the jobs icon in the navigation bar at the top of the homepage



Reminders!

● Submit required paperwork (onboarding forms) 

● You can use TIP website as a resource for forms, reminders, 
schedule, checklist & deadlines 

● Sign up for our TIP Field Trip on July 25th! 



Questions?


